SIRUP Preliminary study 2, Familiarity — Statistical results
Paired samples t-test

Table 1. Paired samples t-test for # BBC viewers

Pair M N M diff SD SE t Sig. (2-tailed)
Low # BBC viewers Interest ALL 475 164 0.08 212 0.17 0.48 .63
High # BBC viewers Interest ALL 467 164

Low # BBC viewers Interest Watched 6.25 24 -0.29 120 0.24 -1.19 .25
High # BBC viewers Interest Watched 6.54 24

Low # BBC viewers Interest Not Watch 411 104 0.08 2.26 0.22 -0.36 .73
High # BBC viewers Interest Not Watch ~ 4.03 104

Low # BBC viewers Popularity ALL 465 164 -0.49 175 0.14 -3.57 .00
High # BBC viewers Popularity ALL 514 164

Low # BBC viewers Popularity Watched  6.00 24 -0.38 0.92 0.19 -1.99 .06
High # BBC viewers Popularity Watch 6.38 24

Low # BBC viewers Popularity Not 420 104 -054 184 0.18 -2.98 .00
Watched

High # BBC viewers Popularity Not 474 104

Watched

Low # BBC viewers Novelty ALL 450 164 0.20 194 0.15 1.29 .20
High # BBC viewers Novelty ALL 430 164

Low # BBC viewers Novelty Watched 571 24 -0.21 150 031 -0.68 .50
High # BBC viewers Novelty Watched 592 24

Low # BBC viewers Novelty Not Watch ~ 4.14 104 0.27 1.99 0.19 1.38 A7
High # BBC viewers Novelty Not Watch  3.88 104

Low # BBC viewers Complexity ALL 406 163 -0.23 165 013 -1.75 .08
High # BBC viewers Complexity ALL 428 163

Low # BBC viewers Complexity Watch 5.88 24 -0.17 1.13 0.23 -0.72 48
High # BBC viewers Complexity Watch ~ 6.04 24

Low # BBC viewers Complexity Not 361 103 -0.16 1.70 0.17 -0.93 .36
Watched

High # BBC viewers Complexity Not 3.77 103

Watched

Low # BBC viewers Pleasant ALL 335 162 -0.04 1.16  0.09 -0.41 .69
High # BBC viewers Pleasant ALL 3.38 162

Low # BBC viewers Relevant ALL 3.36 163 -0.01 1.32 0.10 -0.06 .95
High # BBC viewers Relevant ALL 3.37 163

Low # BBC viewers Unexpected ALL 343 162 0.12 1.08 0.09 1.38 A7

High # BBC viewers Unexpected ALL 331 162




Table 2. Paired samples t-test for # Google results

Pair M N M diff SD SE t Sig. (2-tailed)
Low # Google results Interest ALL 482 160 0.15 2.06 0.16 0.92 .36
High # Google results Interest ALL 467 160
Low # Google results Interest Watched 6.50 26 0.00 063 0.12 0.00 1.00
High # Google results Interest Watched 6.50 26
Low # Google results Interest Not 430 109 0.29 223 021 1.38 A7
Watched
High # Google results Interest Not 4.01 109
Watched
Low # Google results Popularity ALL 466 159 0.14 160 0.13 1.14 .26
High # Google results Popularity ALL 451 159
Low # Google results Popularity Watch 6.31 26 0.15 1.05 0.21 0.75 .46
High # Google results Popularity Watch 6.15 26
Low # Google results Popularity Not 422 109 0.27 1.67 0.16 1.66 A0
Watched
High # Google results Popularity Not 395 109
Watched
Low # Google results Novelty ALL 446 160 -0.06 191 0.15 -0.37 71
High # Google results Novelty ALL 451 160
Low # Google results Novelty Watched 5.58 26 0.19 1.27 0.25 0.78 45
High # Google results Novelty Watched 538 26
Low # Google results Novelty Not 417 109 -0.14 214 0.20 -0.67 .50
Watched
High # Google results Novelty Not 431 109
Watched
Low # Google results Complexity ALL 427 160 0.13 2.07 0.16 0.80 43
High # Google results Complexity ALL 414 160
Low # Google results Complexity Watch ~ 5.50 26 -0.04 0.87 0.17 -0.23 .82
High # Google results Complexity 554 26
Watched
Low # Google results Complexity Not 3.92 109 0.18 229 022 0.84 40
Watched
High # Google results Complexity Not 3.73 109
Watched
Low # Google results Pleasant ALL 339 163 -0.01 1.22 0.10 -0.13 .90
High # Google results Pleasant ALL 3.40 163
Low # Google results Relevant ALL

- 325 162 -0.07 1.14  0.09 -0.76 45
High # Google results Relevant ALL 332 162
Low # Google results Unexpected ALL 352 164 0.10 1.10 0.09 1.21 .23
High # Google results Unexpected ALL 341 164




Table 3. Paired samples t-test for # Facebook likes

Pair M N M diff SD SE t Sig. (2-tailed)
Low # Facebook likes Interest ALL 492 163 -0.47 211 0.17 -2.82 .01
High # Facebook likes Interest ALL 539 163

Low # Facebook likes Interest Watched 6.03 29 0.21 1.01  0.19 1.10 .28
High # Facebook likes Interest Watched 5.83 29

Low # Facebook likes Interest Not 4.40 75 -0.21 241  0.28 -0.77 45
Watched

High # Facebook likes Interest Not 4.61 75

Watched

Low # Facebook likes Popularity ALL 486 163 -0.50 180 0.14 -3.53 .00
High # Facebook likes Popularity ALL 536 163

Low # Facebook likes Popularity 6.03 29 0.07 1.25 0.23 0.30 a7
Watched

High # Facebook likes Popularity 5.97 29

Watched

Low # Facebook likes Popularity Not 4.21 75 -0.33 201 0.23 -1.44 .16
Watched

High # Facebook likes Popularity Not 4.55 75

Watched

Low # Facebook likes Novelty ALL 478 163 0.23 226 0.18 1.28 .20
High # Facebook likes Novelty ALL 455 163

Low # Facebook likes Novelty Watched 5.69 29 0.52 1.70 0.32 1.63 A1
High # Facebook likes Novelty Watched ~ 5.17 29

Low # Facebook likes Novelty Not 4.32 75 0.25 230 0.27 0.95 .34
Watched

High # Facebook likes Novelty Not 4.07 75

Watched

Low # Facebook likes Complexity ALL 446 163 -0.12 2.17 0.17 -0.69 49
High # Facebook likes Complexity ALL 458 163

Low # Facebook likes Complexity 5.59 29 0.21 134 025 1.25 22
Watched

High # Facebook likes Complexity 5.28 29

Watched

Low # Facebook likes Complexity Not 3.89 75 -0.13 2.30 0.27 -0.50 .62
Watched

High # Facebook likes Complexity Not 4.03 75

Watched

Low # Facebook likes Pleasant ALL 349 164  -0.25 1.19 0.09 -2.68 .01
High # Facebook likes Pleasant ALL 3.74 164

Low # Facebook likes Relevant ALL 347 162 -0.24 1.24 0.10 -2.48 .01
High # Facebook likes Relevant ALL 3.71 162

Low # Facebook likes Unexpected ALL 3.38 164 0.10 1.33 0.10 1.00 32
High # Facebook likes Unexpected ALL  3.28 164




Table 4. Paired samples t-test for # Twitter references

Pair M N M diff SD SE t Sig. (2-tailed)
Low # Twitter references Interest ALL 5.13 159 -0.03 2.22 0.18 -0.18 .86
High # Twitter references Interest ALL 516 159
Low # Twitter references Interest Watch ~ 6.29 27 0.15 1.54 0.30 0.50 .62
High # Twitter references Interest Watch

6.15 27
Low # Twitter references Interest Not 4.68 75 0.20 2.35 0.27 0.74 46
Watched
High # Twitter references Interest Not 4.48 75
Watched
Low # Twitter references Popularity 491 160 -0.50 214  0.17 2.95 .00
ALL
High # Twitter references Popularity 541 160
ALL
Low # Twitter references Popularity 6.22 27 .04 1.58 0.30 0.12 .90
Watched
High # Twitter references Popularity 6.19 27
Watched
Low # Twitter references Popularity Not ~ 4.33 75 -0.68 231  0.27 -2.55 .01
Watched
High # Twitter references Popularity Not  5.01 75
Watched
Low # Twitter references Novelty ALL 472 160 0.05 2.08 0.16 0.30 .76
High # Twitter references Novelty ALL 467 160
Low # Twitter references Novelty Watch ~ 5.63 27 0.15 141  0.27 0.55 .59
High # Twitter references Novelty
Watch 548 27
Low # Twitter references Novelty Not 4,57 75 0.40 2.24 0.26 1.55 A3
Watched
High # Twitter references Novelty Not 4.17 75
Watched
Low # Twitter references Complexity 447 159 -0.18 192 015 -1.20 .23
ALL
High # Twitter references Complexity 465 159
ALL
Low # Twitter references Complexity 5.08 26 -0.04 1.00 0.20 -0.20 .85
Watched
High # Twitter references Complexity 5.12 26
Watched
Low # Twitter references Complexity 4.29 75 -0.03 1.96 0.23 -0.12 91
Not Watched
High # Twitter references Complexity 4.32 75
Not Watched
Low # Twitter references Pleasant ALL 3.61 163 -0.01 1.21 0.09 -0.07 .95
High # Twitter references Pleasant ALL 3.61 163
Low # Twitter references Relevant ALL 351 164 -0.05 1.38 0.11 -0.45 .65
High # Twitter references Relevant ALL ~ 3.55 164
Low # Twitter references Unexpected 3.25 162 0.09 1.33 0.10 0.89 .38
ALL
High # Twitter references Unexpected 3.15 162

ALL




Table 5. Paired samples t-test for # IMDB ratings

Pair M N M diff SD SE t Sig. (2-tailed)
Low # IMDB ratings Interest ALL 480 164 -0.14 228 0.18 -0.79 43
High # IMDB ratings Interest ALL 495 164

Low # IMDB ratings Interest Watched 5.76 25 -0.48 200 0.40 -1.20 24
High # IMDB ratings Interest Watched 6.24 25

Low # IMDB ratings Interest Not 4.55 97 0.01 2.21 0.22 0.05 .96
Watched

High # IMDB ratings Interest Not 454 97

Watched

Low # IMDB ratings Popularity ALL 509 164 0.29 207 0.16 1.81 .07
High # IMDB ratings Popularity ALL 480 164

Low # IMDB ratings Popularity 6.00 25 -0.44 158 032 -1.39 .18
Watched

High # IMDB ratings Popularity 6.44 25

Watched

Low # IMDB ratings Popularity Not 484 97 0.56 197 0.20 2.79 .01
Watched

High # IMDB ratings Popularity Not 428 97

Watched

Low # IMDB ratings Novelty ALL 431 163 -043 215 017 -2.56 .01
High # IMDB ratings Novelty ALL 474 163

Low # IMDB ratings Novelty Watched 5.29 24 -0.71 1.73 0.35 -2.00 .06
High # IMDB ratings Novelty Watched 6.00 24

Low # IMDB ratings Novelty Not 421 97 -0.32 1.99 0.20 -1.58 A2
Watched

High # IMDB ratings Novelty Not 4.53 97

Watched

Low # IMDB ratings Complexity ALL 387 163 -0.95 212 017 -5.73 .00
High # IMDB ratings Complexity ALL 482 163

Low # IMDB ratings Complexity 5.48 25 -0484 210 042 -2.01 .06
Watched

High # IMDB ratings Complexity 6.32 25

Watched

Low # IMDB ratings Complexity Not 3.64 97 -0.79 2.15 0.22 -3.64 .00
Watched

High # IMDB ratings Complexity Not 443 97

Watched

Low # IMDB ratings Pleasant ALL 331 162 -0.20 1.26 0.10 -2.00 .05
High # IMDB ratings Pleasant ALL 351 162

Low # IMDB ratings Relevant ALL 3.22 163 -0.28 1.45 0.11 -2.48 .01
High # IMDB ratings Relevant ALL 350 163

Low # IMDB ratings Unexpected ALL 340 163 0.25 1.38 0.11 2.32 .02
High # IMDB ratings Unexpected ALL 3.15 163




Table 6. Pearsons correlations between all variables for Familiarity

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20
1. BBC viewers 1
2. Google results . 01 _____ 1
3. Facebook likes -1 -.03 1
4. Twitter references  .60** -10 -07 1
5. IMDB ratings .10 -11 14 -.09 1
6. Interest ALL .18 -12 -12 .08 41** 1
7. Interest W 33 29 12 12 .28 22 1
8. Interest NW .04 -17  -17 -.07 .23 .86**  -04 1
9. Popularity ALL .16 -23 .07 05 .37 64 -02 43* 1
10. Popularity W .23 02 -12 -04 .32* 35* .64** 15 .23 1
11. Popularity NW .07 -28 .18 .01 15 A7 -19 52** 19** -.02 1
12. Novelty ALL 22 -04 -17 .03 .31* .69** .23 63** .26 37** .16 1
13. Novelty W 24 -12 -14 12 .03 .06 31* .05 -.07 24 -11 37 1
14. Novelty NW .18 -01 -15 -13 13 .58** .03 .63** 18 27 a7 .83** .02 1
15. Complexity ALL .25 -06 -24 06 .37 .62** .20 50** .30* 31 19 J6** A7*Rx B7** 1
16. Complexity W 14 -19 -17 -.03 .09 -.04 29* -.03 -.14 22 -17 .20 86**  -08  47** 1
17. Complexity NW 19 -07 -21 .02 .29 .66** .07 72%* .34* 27 32* 76 22 J2%* 92%% 19 1
18. Pleasant .08 -02 -74 12 31* .76** 21 S7FF* 44%% 20% .20 52** .02 A2%* 4% - 11 45 1
19. Relevant 24 -12 -13 10 42** 73** 18 59+ 46%*  32*% .23 59** .33 A5*%%  63** 07 .63** .64** 1
20. Unexpected -18 07 .06 -06 -16 -30* -.02 -22  -45*>* -16 -37** -26 -03 -21 -31* .04 .36* 00 -26 1

Note. * Correlation is significant at p < .05 (one-tailed); ** correlation is significant at p < .01 (one-tailed)



ALL

Interest Popularity Novelty Complexity Pleasant Relevant Unexpected

Interest 1
Popularity .64** 1
Novelty .69** .26 1
Complexity — .62** .30* 76** 1
Pleasant 76** A4** H52** A2** 1
Relevant T3** 46* H9** 63** 64** 1
Unexpected  -.30* - 45%* -.26 -31* .00 -.26 1
WATCHED
Interest Popularity Novelty Complexity Pleasant Relevant Unexpected
Interest 1
Popularity .64** 1
Novelty 31* 24 1
Complexity — .29* 22 .86** 1
Pleasant 21 .29 .02 -11 1
Relevant .18 .32* 22 .07 64** 1
Unexpected  -.02 -.16 -.03 .04 .00 -.26 1
NOT WATCHED
Interest Popularity Novelty Complexity Pleasant Relevant Unexpected
Interest 1
Popularity 52** 1
Novelty 63** 17 1
Complexity — .72** 32* JA2%* 1
Pleasant S57** .20 42** 45* 1
Relevant 59** .23 A45** 62** 64** 1

Unexpected  -.22 - 37** -21 -.36** .00 -.26 1




